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WINNERS

Effie honors the most significant achievement in marketing communications: Ideas That Work.

The Global Effie Awards honor the year's most effective global marketing ideas - ideas that work in multiple worldwide
markets.

2017 Global Effie winners were chosen after two rigorous rounds of judging in multiple cities across the globe. Top global
marketers gathered in Singapore, SGo Paulo, London and New York City to select the most effective global marketing
communication efforts of the year.

Those selected as winners represent cases that best demonstrated that their objectives were challenging and the results
achieved were significant in the context of the Global competition.This year, Effie Worldwide offered two ways fo enter
the Global Effie Awards.The new Multi Market Track is open to all efforts that have run in at least three markets, while the
original Multi-Region track accepts entries that have run in at least four markets and two regions.

Award levels - gold, silver and bronze - were announced and presented at the Effie UK Awards Gala on Wednesday, May
17 in London. Winners are also celebrated at the 2017 North American Effie Awards Gala on Thursday, June 1 in New York

City.

Congratulations to this year's winners.
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Global Effie Award finalists are selected based on scores from the first round of rigorous judging. Making the shortlist of
finalists is a significant achievement. Finalist status signifies that a case is among the most effective examples of how
brands successfully connect with their target audience globally.

Additionally, all finalists and winners will receive points foward the Effie Effectiveness Index® - the annual worldwide
ranking of marketing communications effectiveness for agencies, marketers, and brands. Finalists of the 2017 Global
Effie Awards will receive credit in the 2018 Effie Index (announced early 2018).

Congratulations to this year's finalists.
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GLOBAL: MULTI MARKET

Halo 5: Coca-Cola Surf Excel MAGGI
Guardians Middle East
Hunt the Truth Finding Light in When Embracing Every Woman Is
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