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introduction
The document helps you write the most effective entry possible.

It includes top tips from our most experienced judges and breaks down the form section by section, so you understand exactly what 
the judges are looking for. You’ll also will find information on the creative assets & credits you are required to submit as part of your 
entry, options for publication permissions, a guide on how to source your data, what happens in judging and beyond.

We advise you use this entry kit alongside your entry form, as you are drafting your submission. All the resources you need can be 
found on EffieUK.org.

If you have any questions at any stage of the process, please ask and we'll be happy to help, just email effieuk@effie.org.

We wish you all the best in this year’s competition.
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eligibility

• Any and all marketing cases, whether full campaigns or specific activities within a campaign, are eligible to enter.

• Data and creative work presented must be isolated to the United Kingdom. The effort could have been created and ran in the 
UK only or be part of a larger-multi market effort where the UK was one of multiple markets.  You must isolate what you did for the 
UK market, along with UK market results.

• Your work must have run during the eligibility period.  Elements of the work may have been introduced earlier and may have 
continued after, however the information you submit for your entry must have taken place during the qualifying time period.

• The results that illustrate the effectiveness of your case can fall outside of the eligibility period, but must be tied directly to 
the marketing effort you have entered.

• *Sustained Success category efforts have separate eligibility periods to those listed above. You’ll find more information in the 
category definition.

• Test efforts are not eligible (e.g. where the UK is a test market, pilots of projects).

• A single effort cannot be submitted by different organisations in the same category. Teams must collaborate on a single 
entry. However, different organisations may take the lead on entering the work in different categories.

• Effie Worldwide reserves the right to re-categorise entries, split/redefine categories, and/or refuse entry at any time.

TOP TIP: Review category definitions for additional guidelines.

All marketing efforts that ran in the United Kingdom at any point between
1st July 2020 and 31st December 2021* are eligible to enter.
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eligibility
RE-ENTERING PREVIOUSLY ENTERED WORK

• This year we have increased the eligibility period from 12 to 18 months. As a result, there is a 6-month overlap period from last 
year’s competition (July 2020 – December 2020).

• Finalists & winners whose work ran in this period during the last year’s competition may submit their work again in the 2022 
competition, provided they have additional results to share. Entries that did not advance in the competition may re-enter without 
restriction.

• 2021 Gold Effie Winners can only re-enter a category in which they did not win Gold.

• Past Gold Sustained Success winners can re-enter the Sustained Success categories after 3 years – Gold winners from the 2019 
competition and earlier are eligible.

ENTERING MULTIPLE CATEGORIES

• You may enter an effort into a maximum of 4 categories, with no more than 1 Industry category.  You will need to submit a separate 
entry and pay separate entry fees for each category submission for an effort.

• Each entry should be customised to speak to the specifics of each entered category.  Judges are evaluating your work against the
category definition and they frequently express that it is difficult to properly evaluate a submission when the entry wasn’t tailored for 
the entered Effie category.
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deadlines & fees

2022 Effie U.K. Entry Kit

End January
Awards Open For 

Entries

6th May
Final Deadline 

(£1,300)

June
Round 1
Judging

October
Awarding winners 

& finalists

10th February
Entry Workshop

18th March
Early Bird Deadline 

(£900)

July
Final Round

Judging

7th March
Speed Mentoring

31st March
Entry Workshop

25th April
Speed Mentoring

Fees increase the morning after each deadline at 9am UK time. Entry fees are locked based on the date of submission - all requirements 
must be met in order to submit your entry.

NEW ENTRANT DISCOUNT - £150 OFF ENTRY FEES
Eligibility: Entrants (lead agency/entering company) that have not submitted in the 2019-2021 UK competitions.  Discounts cannot be 
applied until you have created an account in the Entry Portal.  Once your account is active, please request the discount by 
emailing mateja@effie.org with the subject line: EFFIE UK - NEW ENTRANT DISCOUNT.
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resources for entrants
ENTRY FORM TEMPLATES

These will help you prepare your entry. They mirror our online entry form, providing you with all the questions as they appear in the 
entry portal. In the portal some questions have drop down lists for you to choose from – and these templates detail all the options so 
there are no surprises (but it does make the form look longer than it is).

There is a specific template for submissions into Sustained Success category, one for submissions into the Performance Marketing
category, while all other categories should utilise our Standard Entry Form.

Once you’re happy with your entry, please access the online Entry Portal, and replicate answers into it. You can access entry form 
templates here.

CASE STUDY SAMPLES

We’ve assembled a sample of past winning cases so you can learn from them. You can access the sample case studies here.

Additional case studies can be reviewed through the subscription-based, Effie Worldwide Case Database. A library of finalist and 
award-winning marketing ideas from around the world, including summaries, videos of the winning work and hundreds of written case 
studies on effective marketing strategies, ideas and results. For any questions on the database & subscriptions, please contact 
subscriptions@effie.org.
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https://www.effie.org/77/entry_details/2
https://www.effie.org/case_database/effieUK_sample_cases
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resources for entrants
HOW TO ENTER WORKSHOP (10TH FEBRUARY & 31ST MARCH 2022)

Perfect for those who are entering for the first time or want a refresher.

In one hour, we'll guide you through our eligibility period and categories and what to focus on in your entry. We'll share judges’ advice 
on things to do (and what not to do), and showcase a past winning paper. You can ask us anything along the way.

Free to attend. Email mateja@effie.org to register.

SPEED MENTORING

Useful for those who have got to a final draft and could do with an objective pair of eyes or for those wrestling with a particular issue 
with their case.

We pair you up with an experienced judge who is familiar with past winning entries to give you feedback on how you might 
improve your entry.

Free to attend. Email mateja@effie.org to register.

ENTRY FEEDBACK

After this year’s winners are announced, we will send you a short report outlining judges' feedback on your case. This will help you to:

• Understand why your case did or did not achieve finalist or winner status.

• Improve your future entries. Whether the case is a winner or not, there are lessons to be learned from the feedback the judges 
provide.
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how to pay
ACCEPTED PAYMENT METHODS

Entrants may pay for their entries via credit card (AMEX, Mastercard, or Visa) or bank transfer. When submitting, if you do not wish to 
pay immediately via credit card, you should select “Generate Invoice & Submit.” This will allow you to download an invoice for bank 
transfer payment. You should also use this method if you plan to return to the entry portal at a later time to pay via credit card.

BANK TRANSFER PAYMENTS

If paying via bank transfer, please ensure the Invoice Number is referenced in the bank transfer notes and email notifications are sent to 
mateja@effie.org. Effie Worldwide’s banking information will be provided in the invoice generated after you submit your entry.

DISCOUNTS

If you are eligible for a discount, please do not submit your entry until you have obtained your promo code from an Effie team 
member. You will not be penalised with a late fee if you are waiting for your promo code.

REFUNDS & WITHDRAWING AN ENTRY

Entries are non-refundable after submission. If you need to withdraw your entry, please email mateja@effie.org with a written request 
to withdraw the submission.

92022 Effie U.K. Entry Kit
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categories – what you need to know
AVAILABLE CATEGORIES

• Business Challenge And Speciality Categories: designed to address a specific business situation/challenge or marketing 
discipline. There are approx. 30 categories, with focuses on audiences, business challenges, media, shopper marketing, and industry 
trends.

• Industry Categories: There are approx. 30 industry categories to choose from.  You may only enter one industry category per effort.

• Positive Change Categories – In Collaboration With World Economic Forum: The Positive Change Effies reward and celebrate 
the brands and non-profits that are promoting the greater good through marketing. There a four Positive Change categories to 
choose from within two tracks – Environmental and Social Good - depending on whether the entrant brand is a non-profit or for 
profit organisation.

For full list see next page

CATEGORY LIMIT

Efforts can be entered into a maximum of four categories. Of those four categories, only one may be an industry category. You 
are not required to enter an Industry category – you may enter four speciality or business challenge categories instead. You will need to 
complete a separate entry form and pay the entry fee for each category you wish to enter.

Each entry should be customised to speak to the specifics of the entered category. Judges are evaluating your work against the 
category definition and they frequently express that it is difficult to properly evaluate a submission when the entry wasn’t tailored to it.

The Effie Awards reserves the right to re-categorise entries, split/redefine categories and/or refuse entry any at any time.

UNSURE WHICH CATEGORY TO ENTER? Email mateja@effie.org.
102022 Effie U.K. Entry Kit
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categories overview
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VIEW DEFINITIONS

2022 Effie U.K. Entry Kit

BUSINESS CHALLENGES SPECIALITY POSITIVE CHANGE INDUSTRY

• Marketing Disruptors 
• NEW: New Product/Service 

Introductions (now includes 
product/service line 
extensions)

• Renaissance
• Seasonal Marketing
• Seize the Opportunity 

(formerly Carpe Diem) 
• Small Budgets
• Sustained Success: 

Products, Services
• Topical Marketing

• Behavioural Science
• Business-to-Business
• Commerce & Shopper
• Community Management
• Corporate Reputation
• NEW: Crisis 

Response/Critical Pivot
• NEW: Customer 

Experience & Engagement 
• Media Strategy & Idea
• Partnerships & 

Sponsorships
• Performance Marketing
• Social Media

• Social Good – Brands 
• Social Good – Non-Profit
• Environmental – Brand 
• Environmental – Non-Profit

• Automotive
• Beauty & Personal Care
• Beverages
• Culture & The Arts
• Delivery Services
• Education & Training
• Electronics
• Entertainment & Sports
• Fashion & Accessories
• Finance
• Food
• Gaming & E-Sports
• Government, Institutional & 

Third Sector
• Healthcare
• Hobbies, Leisure & 

Recreation 
• Home Goods & Services
• Internet, Telecom & Utilities
• Professional Services
• Restaurants
• Retail
• Software
• Travel, Transport & Tourism

http://current.effie.org.s3.amazonaws.com/downloads/Effie%20UK%202022/Effie%20UK_Categories_2022.pdf


how to submit your entry
Entries are submitted online in the Entry Portal at https://effie-uk.acclaimworks.com
Before you submit, we recommend you use the relevant entry form templates to prepare you entry (see page 7 for full details). You 
can access the entry form templates here

As part of each entry, entrants are required to complete:

• The entry form & reel (reviewed by judges)

• Additional information that allows us to champion finalists/winners, track trends and insights which we distil into learnings to help 
marketers everywhere.

The check list below guides you through the entry process.

122022 Effie U.K. Entry Kit

SEEN BY JUDGES ADDITIONAL INFORMATION

 Written Entry Form, across the following tabs/sections: 
Entry Details/Executive Summary, Four Sections 
using Effie’s Effectiveness Framework, Investment 
Overview.

 Case Background. Topline information on your brand, 
audience, competitors, research partners, media 
partners.

 Creative Examples (Reel, Images). Review 
requirements in the document.

 Company & Individual Credits. Credit the key 
companies and individuals who were part of making this 
activity a success.

 Permissions, Authorisation & Verification of Entry.
Indicate your publication permissions, sign the 
authorisation form, agree to Competition Rules & Regs.

https://effie-uk.acclaimworks.com/
https://www.effie.org/77/entry_details/2


entry form overview
The written entry form has 3 key sections:

1. Entry Details and Executive Summary

2. Full written case. This is where you tell your story across the four pillars of our Effie framework. The diagram below gives you 
topline information on each pillar, including the weighted scoring for each.

3. Investment overview (an outline of what you spent where i.e. topline budgets for production and media)

In the next section, you will find top tips to help you write the most effective entry possible (pages 14 & 15) and specific 
guidance on what the judges are looking for in your answer to each question (page 16 to 21)
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top tips

2022 Effie U.K. Entry Kit 14

There are 3 top tips to keep in mind. Gathered directly from our most experienced judges, they are not to be missed.

TIP 1: KEEP IT SIMPLE

• Clear, concise and cohesive entries stand out.

• Keep it pithy, don't overwrite and avoid hyperbole. Think about how you can streamline your case into an easy read for the judges.

• Use charts/graphs/tables to explain points succinctly.

• Limit industry jargon, define any industry terms and explain assumptions to judges.

TIP 2: TELL A STORY

• Link each section of the entry form to the next.

• Start with the executive summary before you try to write individual sections. Get your overall story crisp, clear, and inspiring before 
you expand upon it.

• Avoid inconsistency in writing style & content.

• Avoid break in logic-flow, don't think of chapters as separate pieces, try to link them together.

• Get someone who doesn't work on the business to read it and strip it of jargon.



top tips
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TIP 3: DRAW A CLEAR LINE BETWEEN YOUR WORK (THE CAUSE) AND THE EFFECT IT HAD ON RESULTS

• Ensure you have strong evidence as to how your work led to these results as opposed to anything else.

• Clearly set up front what your objectives are and set them very succinctly.

• Ensure that every single result links with the narrative so judges don't have to work out and join the dots for themselves.

• Connect results to objectives very clearly.

• Judges will be looking at your case with a critical eye. Think through questions they may have and address them in your case.

Here’s a short video that brings these 
tips to life.

https://www.youtube.com/watch?v=hrR9CXm-tmY&t=2s


challenge, context and objectives
The foundation of your case, counts for 23.3% of the total score. If this section is weak, your whole entry suffers because it is key to 
understanding how big the idea was and how profound the results were. Weight will be given to the degree of difficulty of the 
challenge.

Reminder: Judges may not be familiar with your brand’s industry. Try to avoid jargon or anacronyms.

QUESTION 1A

The context to your brand and business situation. Could include main competitor spend, position in market, category benchmarks,
etc. Explain the characteristics or trends in the market (e.g. government regulations, societal trends, weather/environmental 
situations). Frame what success looks like in your category.

QUESTION 1B

Judges look for clear objectives that are not retrofitted to match the results of the case. We ask you to outline your objectives across 
the following 3 types:

• Business: This should be the one key thing that you wanted to achieve. The ultimate commercial objective that was being 
discussed in the boardroom. State is as clearly and simply as possible.

• Marketing: These should be directly linked to the customer or target audience in some way. Usually linked to a behaviour change 
what did you want people to start doing / doing more / doing less / stop doing etc. You can have up to 3 of these objectives.

• Campaign/Activity: What did you set out to change or reinforce through your activity? For e.g. attitudes, perception, social 
discourse etc. You can have up to 3 of these objectives.

See next page for category specific advice
162022 Effie U.K. Entry Kit



challenge, context and objectives
• Commerce & Shopper Cases: Include Category/Retailer Growth objectives if applicable.

• Performance Marketing Cases. You may provide both Pre-Conversion objectives and Conversion metrics. You must provide at 
least one conversion objective. Please see the Objectives Guide for examples of Pre-Conversion and Conversion metrics along the
customer journey. Present the performance marketing goals and explain how these goals relate back to the overall brand or 
organisation’s strategy and objectives.

• Sustained Success Case? It’s important to include change over time of your effort for both questions.

172022 Effie U.K. Entry Kit



strategy: insights & strategic idea
This section asks you to explain your strategic thinking that enabled you to pivot from your challenge to results. It counts for 23.3% of 
the total score.

QUESTION 2A

Explain who the target audience is and why they were the right for your brand, bearing in mind your context, challenge and 
objectives. Outline if your target was existing, or new, or both. Describe them using demographics, culture, media behaviours, etc.

• Commerce & Shopper Cases: Be sure to highlight the shopper’s motivations, mindset, behaviours, and shopper occasion.

QUESTION 2B

Outline your key insight(s) and how you came to them. Your insight(s) may be a consumer insight, a channel insight, marketplace
insight etc. Keep in mind, an insight is not merely a fact or observation, it is the strategic insight, unique to your brand and audience, 
that was leveraged to help meet your objectives. Include how your audience’s behaviours and attitudes, your research and/or business 
situation led your insight(s).

• Performance marketing cases: Your answer should include the data and audience insights that led to your strategy & idea for e.g. 
it could include one or more of the following:

• Any non-data insights (e.g. behaviour observation, market research) that complemented your data insights.

• Any data analysis that provided the breakthrough in shaping your strategy.

• New ways of identifying your audience and their search and purchase behaviour.

• Any marketing channel insights that was the foundation of your marketing spend channel mix.
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strategy: insights & strategic idea
QUESTION 2C

The judges are looking to you to describe the core idea or shift you made that drove your effort and led to the breakthrough 
results. What was at the very heart of the success of this case? Please show how your thinking related back to your insight and
audience.

• Performance Marketing Cases: In addition to the above, your answer should bring to life your initial strategy and idea on 
how to target and convert your audience. Note: In Section 3 (Bringing the Strategy & Idea to Life), you can describe how you 
optimised or changed your strategy based on real-time performance.

• Sustained Success Cases: It’s important to include change over time

192022 Effie U.K. Entry Kit



bringing the strategy & idea to life
Judges are looking for a summary of the key elements of your plan, including your creative work and channel strategy. It’s important to 
help them understand how your plan related back to your strategy and audience, and how the core components worked together to
drive results. This section will be scored based on your answers, the information in the Investment Overview, and the assets you 
showcase in the creative reel and images. Together they account for 23% of the total score.

QUESTION 3A

Articulate how you activated your strategy. This may include one or more of the following: communications, brand experience, 
packaging, a piece of technology, a product extension, a retail space (in store or stand-alone), a promotion, sponsorship or 
partnership, CRM programme, search engine marketing, display advertising, affiliate marketing etc.

QUESTION 3B

Outline the key creative building blocks of the executions for your main marketing vehicles e.g. endline, call-to-actions, format choices, 
SEM copy, display ads, email copy and visuals, short or long videos etc.

QUESTION 3C

Your communications strategy and channel plan, with clear rationale behind the choice you’ve made. Judges are looking 
to understand why you chose specific channels and how they relate to your strategy and audience. Explain how the integral 
elements worked together to drive results.

202022 Effie U.K. Entry Kit



results
Tie together the story of how your work drove the results. This section accounts for 20% of the overall score. Judges are looking for 
direct correlations between the objectives and the results of a case.

QUESTION 4A

Results must relate to your objectives, and KPIs as outlined in Section 1.

• Explain how the results impacted brand and the brand’s business. Why were these metrics/results important to the brand?

• Prove the results are significant using category, competitive and brand context. You should do this by providing context with 
historical data, industry benchmarks, competitors, etc so that judges can contextualise results.

• When providing engagement/social metrics in particular, detail what these meant for the brand and business/organisation.

• If you achieved additional results, explain what they were and why they are significant.

• When key metrics are withheld without explanation, judges may assume it is because the results were weak.

QUESTION 4B

It is important to make a compelling argument around why marketing led to the results achieved, eliminating or attributing other
factors that could have contributed to your success.

212022 Effie U.K. Entry Kit



creative reel 
Your creative work is scored as part of Bringing the Strategy & Idea to Life. It is mandatory as part of your submission, along with 
creative images.

The focus of the reel should be the creative work. Judges express frustration when entrants submit reels with case summaries or 
results, so it will not help your cause if you do so.

222022 Effie U.K. Entry Kit

MUST INCLUDE DO NOT INCLUDE

• At least one complete example of each integral touchpoint, to ensure that 
the judges can see the breadth of the work you've described. It can be helpful 
to label each creative example by media type (TV, Radio, etc.).

• Video clips over 60 seconds may be edited down for time; but entrants are 
encouraged to keep as close to the original as possible.

• If showing multiple examples of a touchpoint (e.g. 3 TV spots), after you show 
one example in full, it is ok to edit down the additional examples for time.

• Results of any kind or case summaries.
• Agency names, logos, images.
• Competitor creative work or logos. (Exception: permitted if competitor 

logos/work were included in your campaign materials.).
• Editing that will misconstrue what your audience viewed (e.g. changing the 

audio during a TV spot).
• Any confidential information, as creative reels will become public for finalists & 

winners.

SPEC TALENT/LICENSING

• 1 creative reel per entry.
• 4-minute maximum (Sustained Success: 5-minutes).
• 250 MB maximum file size.
• mp4 format.
• High Resolution: 16:9 at 1920x1080.
• Do not include any agency names/logos in the video or in the file name.

• Do not add music/stock images that did not run in your original creative work to 
your reel unless you secure the rights to include those supplemental materials.

• Effie Worldwide is a 501(c)(3) non-profit educational organisation that shows the 
work for educational purposes of honoring effective marketing ideas and the 
successful teams (client and agency) creating them. In our experience, as long 
as the talent/music were used in your original creative work, you should not run 
into an issue with rights/licensing.



creative images
After the judges read your case and watch the reel, they review images of your work. Creative images are mandatory part of 
your submission, along with the creative reel.

Images should complement your reel and help the judges better evaluate creative elements that ran. It can be helpful to 
provide images of work best seen as a still image and/or upload work you want judges to get another look at after watching the 
reel.

You can upload a maximum of 6 images.  We require you to submit at least 2 images. 

TECHNICAL REQUIREMENTS

• jpg format, high-res. 15 MB max.

• Do not include agency names or logos on any creative materials (including file names) submitted for judging.

Note: Creative images will be shown publicly if your case is a finalist or winner.
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sourcing data
All data, claims, facts, etc. included anywhere in the entry form must include a specific, verifiable source. Entries that do not source 
data will be disqualified.

In the entry portal, the entry form has a SOURCING box provided at the bottom of each scoring section for all 
references/footnotes. This allows entrants to provide sourcing affecting word limit restrictions.

• At the end of a sentence that requires a source, use the SUPERSCRIPT feature to number your sources.

• In the Sourcing box, numerically list your citations.

SUGGESTED SOURCING LAYOUT

Source of Data/Research, Research/Data Type, Dates Covered.

Note: Judges cannot click on external websites, so if citing a website, please also include key sourcing details via text (e.g. publication, 
article name, date).

ADDITIONAL GUIDANCE (see overleaf)
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sourcing data
ADDITIONAL GUIDANCE

• Because of Effie’s specific eligibility time period, entrants are required to include the dates covered for all results data presented in 
your case.

• All data must be included in your response to questions 1-4. Entrants may not add additional information or explanation in the 
sourcing section. The sourcing sections may only be used to provide citation.

• Use the specific name of the company to reference a source except when the source is an agency (ad, media, or other). Because Effie 
is an agency-blind competition we require agency research to be referenced via the term “Agency Research.” This applies to all 
agencies, not limited to the entering agency. For increased specificity, entrants are encouraged to list type of agency when 
applicable, such as: PR Agency Research, Media Agency Data, etc. As with all other sourcing, include any other relevant citation
information (type of research/data, dates covered, etc.). Research companies should be cited by name & judges encourage third-
party data when available.

• Effie Worldwide reserves the right to check all sources provided for accuracy.
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credits information
We recognise the effective teamwork needed to create an effective work. You are required to credit all partners who contributed to the effort for e.g. clients, 
agencies (full service, media, digital, promo, PR, event, etc.), media owners, retailers etc.

Effie’s policy is that those recognised on the work at time of entry deserve recognition at time of win. At no time will we permit credits to be removed or 
replaced.

• Client & Lead Agency credits are considered final at time of entry and cannot be added after the entry is submitted. Credits must be approved via the 
Authorisation & Verification Form, which can be downloaded in the Entry Portal after you have input all credits.

• Additions to company and individual credits will only be permitted after time of entry if the entry did not already credit the maximum number.  Credit 
additions require a £200 fee and will not be permitted after 19th August 2022.  All credit requests will be reviewed and accepted at the discretion of Effie 
Worldwide and are not guaranteed.
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COMPANY CREDITS INDIVIDUAL CREDITS
Lead Agency (1 Required, 2 Maximum)
Client (1 Required, 2 Maximum)
Contributing Companies (0 Required, 4 Maximum)

CO-LEAD AGENCIES: You may credit a second Lead Agency and they will be given 
equal recognition. To be considered, you must certify that the work done by each 
agency was of equal weighting and deserves equal recognition. Co-Lead Agencies must 
be designated at time of entry – you may not add or remove second lead agencies after 
the entry period.

IN-HOUSE WORK: If you are a brand submitting in-house work, please list your 
company as both the Lead Agency & Client.

Please confirm the spelling and formatting of other company names to ensure they will 
receive proper credit in the Effie Index and in all publicity.

Primary Individual Credits (0 Required, 10 Maximum)
Secondary Individual Credits (0 Required, 30 Maximum)

Primary Individual Credits will be utilized in situations where space is limited; otherwise 
all individuals will be listed in the credits.

Individuals credited on your case must be current or former employees of any one of the 
credited companies.  



publication & confidentiality
The Effie Awards entry and judging process ensures the confidentiality of classified information.

JUDGING

Judging events have strict confidentiality protocols and are securely supervised by Effie moderators. Judges sign confidentiality 
agreements before judging begins and cannot save materials from judging sessions. Judges are individually matched with entries 
and categories that do not pose a conflict of interest. 

INDEXING DATA

While judging is confidential and entrants may select publication permission for their written case, Effie understands some entrants 
may still have concerns regarding sensitive information. When presenting numerical data within the entry, entrants may choose to 
provide those numbers as percentages or indexes, so that actual numbers are withheld. Additionally, unless the entrant opts to allow 
Effie to publish the entry as it was submitted if it becomes a finalist or winner, only judges will see the written entry as it was 
submitted.

CREATIVE WORK & PUBLICITY MATERIALS

The creative material (reel, images, publicity materials) and case summary you submit into the competition become the property of 
Effie Worldwide and the Effie Awards and will not be returned. By entering your work in the competition, the Effie Awards/Effie 
Worldwide is automatically granted the right to make copies, reproduce and display the creative materials, case summaries, and 
statements of effectiveness within the context of your Effie entry for education and publicity purposes. (cont’d overleaf)
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publication & confidentiality
CREATIVE WORK & PUBLICITY MATERIALS cont'd

Creative work and case summaries may be featured in the Effie Awards Journal, Effie Worldwide’s website, Effie UK website, 
partner websites, press releases/newsletters, programming/conferences and other events. Because materials for publicity & creative 
work will be published for all finalists & winners, no confidential information should be included in these elements. Please review the 
Creative Reel section of the Entry Kit for more guidance on licensing/talent.

In extraordinary circumstances, Effie will review requests to submit an edited reel for publication. Such requests should be submitted if 
the case becomes a finalist, as non-finalist creative reels are only seen by judges and will not be published.

ADDITIONAL POINTS

This year’s eligibility time period is 1st July 2020 to 31st December 2021 and the awards will be presented in Q3 2022. For some 
companies, this delay may alleviate some concerns regarding sensitive data.

Effie Board, Executive Staff, and Committee members are senior, well-respected professionals in the industry on both the client and 
agency side.  If you are interested, we would be happy to set up a time for them to talk to you about confidentiality during judging; how 
to involve key team members in the judging process; and how you can submit indexed data.  If you would like to have a further
discussion about confidentiality, please email entries@effie.org.
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publication & confidentiality 
Effie Worldwide is a non-profit organisation on a mission to lead inspire and champion the practice and practitioners of marketing 
effectiveness. To help fulfill this mission and provide learning to marketeers everywhere, Effie relies on entrants’ willingness to share 
their finalist and winning case studies. By providing permission to publish your written case, you are:

• Showcasing your team’s success in achieving one of the top marketing honours of the year. Effie wins help attract new 
talent, prove the importance of marketing in business, and strengthen agency-client relationships.

• Bettering the industry and inspiring other marketers to raise the bar and make their marketing better.

We respect that entries may have information deemed confidential. Within the Entry Portal, entrants are asked to set publishing
permission for the written entry. Entrants may select from the following options:

• Publish as the case was submitted: You agree that the written entry form may be published as it was submitted and reproduced 
or displayed for educational purposes.

• Publish an edited version of the written case
You agree to submit an edited version of your case study for publication which will be reproduced or displayed for educational 
purposes.  You may redact any confidential information; however, you may not redact the entire results section.

The written case is the only portion of the entry that should contain confidential information which is why it is the only portion of 
the entry included in the above policy. The creative work (reel, images) should not include confidential information and will 
be showcased in various ways (effie.org, partner websites/publications), along with your public-facing written case, if your entry 
becomes a finalist or winner. Work submitted must be original or you must have the rights to submit it.
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judging
Your entry will be judged by some of the brightest and most experienced business leaders from the United Kingdom. Entries are judged 
in two phases. In both rounds, judges evaluate the written case and creative executions. Scoring is done anonymously and 
confidentially. Judges provide feedback on each case for entrants.

Judges’ scores determine which entries will be finalists and which finalists are awarded a gold, silver, or bronze Effie trophy. The finalist 
level and each winning level – gold, silver, bronze – have minimum scores required in order to be eligible for finalist status or for an 
award. It is possible that a category may produce one or multiple winners of any level or perhaps no winners at all – no matter the 
number of finalists.

SCORING USING EFFIE’S EFFECTIVENESS FRAMEWORK

Judges are asked to evaluate specific criteria in scoring a case’s overall effectiveness and provide four separate scores analysing specific 
attributes of the work. In all rounds of judging, judges provide scores across the four pillars of the Effie Framework:

Jurors are specifically matched with cases that do not prove a conflict of interest. For example, a judge with an automotive background 
would not review automotive cases.

ADDITIONAL GUIDANCE (see overleaf)

Challenge, 
Context & 
Objectives 

Strategy: 
Insights

& Strategic idea

Bringing
the Strategy & 

Idea to Life 

The 
Results

23.3% 23.3% 23.3% 30%
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judging rounds
ROUND ONE JUDGING

Round One Judges individually review approx. 5-6 cases across a range of categories. Due to the volume of entries reviewed by each 
judge, brevity is encouraged. Cases that score high enough become finalists and move on to Final Round Judging.

FINAL ROUND JUDGING

Finalists are judged against other finalists within their category, and like Round One, all elements of each case are reviewed and 
scored. Final Round judges discuss the finalists in the category before finalising their individual scores.

THE GRAND EFFIE

The highest-scoring Gold Effie winners are eligible for the Grand Effie Award. The Grand Effie represents the single best case entered 
in a given year. As the Grand Jury is so senior and they express their collective opinion, the winning case represents both the most 
effective case of the year and a message that will be sent to the industry about lessons for the way forward. Only a select number of the 
highest-scoring Gold winning cases are considered contenders for the Grand Effie award.

We recommend nominating your senior client and agency team members for judging. Participating as a judge is one of the most 
valuable ways to learn about the awards, understand how judging works, and experience our security and confidentiality rules first 
hand. To nominate a judge, please complete our Judge Application Form. 
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if you win
WINNING AN EFFIE

Founded over 50 years ago, the Effie Awards are a globally recognised symbol of outstanding achievement. Today, Effectiveness 
matters more than ever, and the role that you and your teams play is critical in delivering growth and supporting our community. The 
awards honour all types of effective marketing as well as the people who make it. Promoting the best work being made today and 
building a legacy of brilliant thinking that will inspire marketeers for years to come.

Finalist notifications will be sent in summer 2022. Finalists will receive additional information about celebrating their success at that 
time. All winners and finalists will be recognised at the 2022 Effie UK Leadership Forum and Awards Celebration which will be held in 
Q3 2022.

EFFIE INDEX

The Effie Index (effieindex.com), the global ranking of marketing effectiveness, uses the credits submitted at time of entry to tabulate 
the yearly rankings. Rankings include: Marketers, Brand, Agency, Independent Agency, Network and Holding Company.

If your case becomes a 2022 Effie finalist or winner, the submitted credits will be used to tally the Effie Index results. Because different 
point values are given to lead and contributing companies, it is critical that all brands and companies are properly credited at time of 
entry.
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contact us
QUESTIONS ABOUT YOUR ENTRY

For any questions regarding the entry process, materials, categories, rules, etc., contact: effieuk@effie.org.

CASE DATABASE & SUBSCRIPTIONS

The purpose of the case database is to educate about effective marketing and to showcase the companies and individuals creating 
effective work to enhance learning in our industry. Take a look at what the Effie case database has to offer here. For more information 
email our dedicated team on subscriptions@effie.org.

JUDGING

To apply to be an Effie Judge, please complete the Judge Application Form. If you have questions about the judging process, email 
mateja@effie.org.

EFFIE INDEX

The Effie Index identifies and ranks the most effective agencies, marketers, brands, networks, and holding companies by analysing 
finalist and winner data from Effie Award competitions around the world. Announced annually, it is the most comprehensive global 
ranking of marketing effectiveness. For more information email us at index@effie.org.
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